TANUSHREE BHASIN

Universities are meant to be
places where ideas are pro-
liferated and young minds
are nurtured to shape the
future. But according to
students, over the past few
years, the three universities
in Delhi, each among the top
in the country, are falling
prey to draconian politics,
Private security guards troll
the campuses while CCTV
cameras record everything,
In the modern campuses of
Delhi, it isnota spiritof ques-

- tioning thatis top currency —
instead one is encouraged to
fear, to comply and to never
question.

While DU has been in
controversy lately for its in-
troduction of the semester
system, Jamia Milia Islamia
hasbeen bringingin changes
over the past few years that
have notgonedown well with
students or teachers. A recent
conference at Urdu Ghar saw
thestudents of the university
come together to protest the
stifling of demoeratic space
within the university. Pro-
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Students, professors band together
to protest ‘repressive’ DU authorities

testing a massive fee hike in-
troduced in different courses
at the university, students,
activists and teachers such
as Gautarmn Navlakha, Javed
Ighal, Manindra Thakur
and Hamidur Rahman par-
ticipated in this conference.
The protest comes days af-
ter students marched to the
HRD Ministry to voice their
concerns. While the focus of
discussion was the fee hike,
the speakers also took up a
spate of incidents in the past
to question the dictatorial

. Gautam Naviakha addresses astudent protest at Urdu Ghar

tendencies within the admin-
istration. Argning that the
present regime of the Jamia
administration is intent on
curbing student freedom,
student activists from All
India Students Association
(AISA)argued that underthe
vice chancellorship of Najeeb
Jung, Jamia has transformed
intoarepressive space where
students are in constant fear
of being suspended or ex-
pelled for trifle issues.

“The situation in Jamia can
be compared with Banaras

Hindu University, which is
perhaps the most draconian
university in the country.
Why must students pay
hefty fees for things like ‘gar-
dening’, ‘crockery’, ‘radio’ or
‘annual day’ which are men-
tioned in the fee break up, all
of which are terely excuses
to mint more money?” said
Sandeep Singh, AISA.
Activists argued that there
seems to be an overall 7% fee
hike overall, “The fee of one
course has been increased
from Rs 11,000to Rs 38,000!

Protesting a massive
Jee bike introduced

in different colirses
~at the unfversity,
students, activists and
teachers participated
in this conference.

How is this justified?” said
one student at the confer-
ence.

The fee hike comes in the
wake of another controver-
sial development in the uni-
versity. Hamidur Rahman,
a student of political science
at Jamia who had earlier this
year filed a PIL asking the
court why student elections
had not been held at Jamia
in six years, was present at
the conference to talk about
his nightmarish experience
with the administration. “I
had applied toseven different
departments for admission,
and was denied a seat in all
even though I had cleared all
entrances,” said Rahman.

In addition, a character

certificate was soon issued
to him that read as follows: -
“Mr Rahman is litigatious '
and has been argumentative
in his three years as an un-
dergraduatestudent in Jamia
Milia Islamia. He has done
nothing that has been in the
interest ofuniversity and has
not been actively participat-
ing in the campus.” Rahman
had beena éollege topperand
extremely involved in extra-
curricular activities. “The

-sense that we get is that if we

are too curious or inquisitive
and we raise uncomfortable
questions, we will immedi-
ately be reprimanded. There
isnoscope fora diseussion,” '
said Rahman. .

There seems to be a uni-
versal attempt on the part
of colleges to disengage stu-
dents from politics and have
then conform to decisions
that are often taken without
their consent. “We must un-
derstand what is happening
at JTamia today in the larger
context of an overall regres-
sion and stifling of liberties
in all Delhi universities,”
suggested activist Gautam
Navlakha.
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The iv-a tag opens all corporate doors. The institute reclaims pole position in this year's
B-school rankings with a bouquet of courses specifically designed for the market.
v

] By Devika Chaturvedi I

f you are a graduate of the Indian
Institute of Management, Ahmeda-
bad (uM-4), you are ‘branded’ for
life. The tag opens many corporate
doors in India and across the world—
and with a good reason. IM-A is the
i big daddy of

of the new electives in the 2012-13
postgraduate diploma programme,
m-a's flagship course: Real estate
management, sports marketing,
coaching and counselling skills for
team and leadership effectiveness
(casTLE), media investment manage-
ment and marketing management in

education in the country. It regains nu-~
mero uno position in the 2012 Br-
Nielsen rankings, climbing two places
from last year. What explains the as-
cent? iiM-A has a sharp sense of what
Corporate India wants. Sample some

high technology and .

The institute also rolled out an elec-
tive course called ‘Introduction to
Contemporary Film Industry: A Busi-
ness Perspective, in 2009 in which this
year’s focus is on the Rs 100-crore club
of megahits and the role social media

plays in promoting a film.

‘The market-ready course struc-
ture—the full-time two-year MBA
course costs Rs 15.5 lakh—brings
its dividends. “There has been a phe-
nomenal increase in M-a’s collabora-
tion with foreign universities, from
four in 1990s to 60 at present,” says
Ishita Solanki, the institute’s manager,
global partnerships and corporate
affairs. More than 100 students opt for
the student exchange programme
every year. As for recruitments, M-a
is consistently the industry’s preferred
destination for new hires. At the

S Special

2012 campus placements, an JiM-A
student got an offer of Rs 39.81 lakh
annually while the average salary of
the batch was Rs 16.44 lakh. IBM
emerged as the top recruiter among
120 companies that came knocking,
picking up 21 students.

Saysum-aDirector Samir Barua, 61,
who has a month to go hefore his five-
year stint ends: “The quality of the ac-
ademic processes in the institute was

intained despite the unpreced 1
increase in the batch size due to 0C ex-
pansion (from 314 to 381). The crite-
rion for selection at nM-A has never
been based entirely on caT scores; it’s
always multi-dimensional.”

An alumni roster of names such as
the Government’s Chief Economic
Adviser Raghuram Rajan, sports com-
mentator FHarsha Bhogle, popular
author Chetan Bhagat and 1CICI Non-
Executive Chairman and [ofosys
Chairman K.V, Kamath attests to the
rigour and quality of programmes at
mM-A. Dancer Mallika Sarabhai, an
alumnus of the 1974 batch, whose
father Vikram Sarabhai was behind
the institute’s foundation in 1961, feels
there is a huge lacuna in teaching
ethics and social commitment. “My
father’s dream was not to create
technocratic billiohaires or banker§™
but to create social entrepreneurs,”
she says. It's not sorething mM-A is
oblivious to. It will introduce by
February 2013 a new course titled
‘Investigating Corporate Social Irres-
ponsibility in the ive edi i
programme-where students will be
taught about links between excess

i and  envir
degradation, the ill-effects of industrial
agriculture, land acquisition and reha-
bilitation issues and more.

The intensity on the 165-acre twin
campus is intimidating but the institute
also has a lighter side ¥, from a can-
teen named TANSTAAFL (short for ‘There
ain’t no such thing as a free lunch’) to
dorm names like Khujli, Tintin,
Kaaliya, Disco or Burger for each
fresher. And when the going gets too
tough, there's always Rambhai's ‘Kitli’
(tea stall), a stone’s throw from the
main gate, to stop and stare atlife. ®

What they did not
TEACH ME AT lIM-A

Grades are not everything. The really successful people in
life, the traitblazers, are never the nerds in your batch.

D

1's rather obvious that the most important lessons of life cannot be
I learnt in a classroom. Nevertheless, here are a few things I wish my

seniors had mentioned to me back then.

First of all, grades do not really matter. Well, I'm told they have
aroletoplay if you want to get shortlisted by McKinsey or Goldman Sachs.
But the really successful people—the trailblazers—are never the nerds.

The youngest cko of my batch was not an I-Schol (Industry Scholar),
He was a simple, jovial fellow by the name of Ved Prakash Arya. Sadly,
he passed away last year in a tragic accident.

Ved brings to mind another important lesson we were never really
taught—the art of building relationships. The secret of his success was
the ease with which he could connect with everyone from his bosses to
the bachcha who joined office yesterday.

What ‘R’ (human resources)
/ L)‘L MOST}*\-

ultimately boils down to is just
being a good human being.

OF WHATWAS Another thing I realise iM-a
TAUGHT INTHE d‘ii?ﬂ'nm touch upon was the
ifferent career paths that

CLASSROOM PASSED men and women would need
OVER MY HEAD, to take. Men can take the
THOUGH | SCRAPED straight path while women
4 will have to create a zig-zag

THROUGH THE
EXAMS. 48

one, taking into account
motherhood.
But because nobody ever
talks about it, many of us don't
know how to cope. And that's why so
including my own cl h:

many talented women
simply ‘dropped out’.

The MBA programme is all about having a goal and figuring out
how to get there. But today I realise it's more about the journey than
the destination itself. If you aren’t enjoying the journey then change the
destination. It's never too late to find and involve yourself with some-
thing yau truly love.

For many Mgas, the goal is making the maximum money.
The placement process is brutal and only a few get their ‘dream job’.
But looking back, you see it was all a mirage.To sum it all up, most
of what was taught in the classroom passed over my head, though
1 scraped through the exams and got the diploma. What stayed with
is the confidence that I can solve any problem that comes my way.

And that is the ultimate gift of a great education,

Rashmi Bansal is a best-selling author and an - Class of ‘93 graduate
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Theinstitute has had best
placements for the fourth year.
It's expanding its collaborations
with US business schools.
There's no dislodging i,
Calcutta, from second place.

| By Tithi Sarkar |

ood teaching skills are enough
for survival of the Indian Insti-
tute of Management, Calcutta
{mv-c), but not for its growth,”
says Ashok Banerjee, 47, its dean,
New Initiatives and External Relations.
No surprise then that the mv-c Case
Research Centre (crc), started in June
this year, aspires to create a storehouse
of case studies that can be utilised not
just by the institute’s faculty but also by
universities in India and abroad. “Most
case studies we use here are from Rich-
ard Ivey (University of Western Ontario,
Canada), or Harvard. Through ones we
produce here, we'll be able to look at
problems unique to Indian businesses,
across various sectors,” says Banerjee.
arcis not a one-off. “Ground-break-
ing research is a thrust area,” he con-
tinues, outlining future plans of the
institute that completed 50 years in
November 2011. Fresh faculty recruits
are encouraged to teach less initially so
that they can concentrate on research.
Already in the past year more than 100
papers from um-c were presented at
conferences or published in books and
peer-reviewed journals.

M-C retains second position in the
BT-Nielsen B-school survey for 2012,
Its success is summarised by Banerjee:
“I call it the 3G approach: Growth,
governance and globalisation.” In terms
ofinfrastructure, there have been major
additions—classrooms, hostels and fac-
ulty cabins. Intake of the new postgrad-
uate programme {pcr) has shotupto 462
students this year, the largest batch in
nnm-c history, Nearly 77 per cent of the
freshers have prior work experience.

Globalisation initiatives are no lon-

(IO Special

ger restricted to foreign student ex-
changes. “So far, such programmes
have mostly been in collaboration with
European schools. Now we're looking
at North America as well,” Banerjee
says. The latest is a tie-up with CEMS,
an alliance of 28 top global business
schools, which enables a handful of
students to simultaneously earn a post-
graduate degree in management,
rated by Financial Times as one of the
world’s five best. It will also enable v~
¢ to collaborate on rescarch projects.

There is more on offer. Besides a
string of symposia and conferences on
marketing, public policy and {inance,
M- also hosts Intaglio, the annual in-
ternational B-school meet, and Carpe
Diem, its annual cultural fest. “With so
many activities and clubs, there are no
dull moments,” says Jandeep Singh,
22, second-year rGP student.

“Academics were tough and com-
petitive. But the key thing about nM-c
was the genuinely egalitarian atmos-
phere. Nobody partied till everyone got

—job placements,” recalls author Amish
Tripathi, 37, alumnus of the 1997
batch. With placements the ultimate
bottom line, 1M-c has come out on top
for the fourth year running. There are
95 pre-placement apd 130 lateral
offers. As many as 133 firms made
424 final placement offers. The aver-
age salary was Rs 18 lakh, with the
fixed component in offers by finance
firms ranging between Rs 30-40 lakh
Jfor Indian and Rs 40-60 lakh for over-
seas Iociitiou@é‘n;\l{ is known as the
finance campus: You get better oppor-
tunities here,” says second-year pGp
student Fasil Sagir, 26, who moved to
m-c after a year in XLRI.

But Banerjee says, “IIM-C is not just
about jobs. We try to deliver students
the {inest education and exposure.” He
points to the strength ofge curriculum
in areas not directly related to man-
agement studies, from courses on law,
social structure, economic and political
history to world economy.

For now, students and teachers are
looking forward to November when the
golden jubilee bash comes to an end
with the release of a corporate film by
director Goutam Ghose. L

Amish Tripathi ¢ .- N

My wish list as lIM-C DIRECTOR

Industry interaction with students should increase. The institute must
alsointroduce creative courses to become an ideas hotspot.

his is, of course, an entirely theoretical piece. [ don’t think I'm
Tcapable of being appointed the director of my alma mater, the

Indian Institute of Management, Calcutta (Iv-c). Butif I were, what
would I say are the good things we've achieved and what should be our
plans for the future? Well, here goes.

There are many good things that have been done in the recent
past in iM-c. The batch size has risen from 200 to 400, a one-year MBa
programme has been launched and the faculty has been expanded
from 70 to 100. Infrastructure has also improved dramatically.
There is now a world-class finance lab, and online education is being
given a serious thrust. The entire campus is now wi-fi enabled.
New hostels and lecture halls have been built. Students today are
certainly provided with better facilities and inputs as compared to
what we received when we were students.

But what would be the plans for the future?

First, industry interaction with students needs to be improved.

i This is & huge challenge for nm, Calcutta,
/LL' "\ since most large companies are
EMPHASIS headquartered in Mumbai, Delhi

and Bangalore. But we've got to
SHOULD BELAID find a way to bridge that gap. No
ONTRAINING MORE

amount of theoretical inputs

ENTREPRENEURS can match the strength of hard
AND HELPING practical experience.
THEM THROUGH loreover, 1 would empha-

sise on training more entrepre-
neurs and helping them through
incubation cells. Institutes like
Stanford, Cambridge and Massa-
chusetts Institute of Technology do this
very well and I believe m4-c should also work
harder in this area. If iM-C can become an entrepreneur incubation
hotspot, not only will we open more opportunities for our students, we
will also succeed in giving back to our great country in large measure.
Lastly, as the director I would explore if the college can introduce
courses that can help those students who may have a creative bent
of mind. Very few parts of my formal education prepared me for my
career in4writing. I did a BSc in mathematics from Xavier's, Mumbai,
and then did an Msa from um-Calcutia. A writing career happened
more as an accident rather than through a plan. Though I
must admit that my mBa and job experience did help me in marketing
my books. But the point I want 1o make is that there could be many
M- students who may be interested in creative fields. Can the institute
have elective courses to help such people? I say, why not?
as told to Shravya Jain

INCUBATION
\CELLS.

Amish Tripathi is the author of The Inmortals of Meluha
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XLRI, Jamshedpur 4

Busi

By Amitabh Srivastava ‘

AT

arian Nicolai, 23, a human
resource management (HRM)
student from 1ES&G, Paris, had
the chance to study at “better
known business schools in the USin cul-
turally easier-to-acclimatise social set-
tings". It was part of a student exchange
programme. She chose xtki and calls it
the “right docision”. “My experience at
XiR1 has been amazing. I would have
never understood the economy and
market sentiment of developing nations
+ had 1 not come here,” she says.

“Our teaching methodology is es-
sentially interactive. It helps students
build and augment understanding to
successfully control real-life manage-
ment issues,” says Rranabesh Ray, 59,
the dean (academics), an XLRI alumnus.

Set up in 1949, xir was placed
fourth in India by the Business Today-
Nielsen B-schools Survey. For XiRi,
2012 has been a defining year. The

. institute has undergone a rebranding
“process thisyear. In addition to the logo,
it also has amew descriptor: Xavier
School of Management, and a new
tagline, ‘For the Greater Good’.

“XLR1 is constantly evolving to attract
the best students, the most accom-
plished faculty, and also the most re-
puted organisations for placement,”
says Sunil Varughcse‘qﬂef brand and
sustainability officer. Thi§year, 73 com-
panics including Coca-Cola, Deutsche
Bank, Google, McKinsey & Co and HSBC
made 284 job offers to xLR1 students.

XLRI is also in the process of setting
up anew campus in the national capital
region of Delhi by 2015 and a second
campus in Jamshedpur by 2013. The
second campus in Jamshedpur will

ness
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Courses are updated regularly.

Managerial ethics is a core subject.

At xR, the aim is to create leaders

with high business principles
TR W

{00TEY Special

create an additional 120 seats. The
Delhi campus will also have an intake of
120 students. At present, XLRI accom-
modates 240 students.

From the nextacademic session, XLR(
will alsolaunch a globalMBa programme
in collaboration with Weatherhead
School of Management of Case Western
Reserve University, Cleveland, US, and
School of Economics and Management
of Tongji University in Shanghai, China.
XIR1 started its inter- national pro-
gramme in 2001 in collaboration with Al
Abbas Institute of Technology in Dubai.
It has since developed academic collab-
orations and exchange partnerships
with institutes around the world.

In 2010, xur1 also started a cus-
tomised postgraduate course in collab-
oration with the Apollo Hlospitals Group
to enhance managerial skills of health-
care professionals. The institute has
been continuously evolving. The faculty
keeps updating both pedagogy and
course content, and the curriculum is
updated every second or third year,

~yvith inputs from the business world.

But the institution has remained
wedded to its core values of business
ethics, says Ray. "We don't just create
business leaders for tomorrow, we cre-
ate leaders with high business ethics.
Managerial ethics is a mandatory sub-
ject. A three-day village exposure pro-
gramme is amust for students. Creating
values of ethics, integrity and excellence
are our hallmark,” says the dean. These
values are indelibly engraved in the
Tninds of studgnts. Second-year 1M stu-
dent Krishna Chaitanya, 21, interned in
Mumbai to help an NGo scale up night
schools for poor children. Anubhuti
Jain, 21, also asecond-year HrMstudent,
spearheaded the efforts of siGMa, a stu-
dent group, to collect Rs 2.20 lakh to
fund the studies of 53 tribal children.

It is difficult to get igt‘o XIRL About
100,000 students apply“exery year.
Based on their Xavier Admission Test
(xa1) scores—a minimum 90 percentile
SCOre in XAT, or 650 in GMAT is needed to
be shortlisted—2,500 are selected for
group discussions and personal inter-
views. From that, only 240 are selected.
For the students, the XLRI experience is
worth the fabour. 1
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SHVENH Vineet Nayar

Learning Management
INTHE MIDDLE OF NOWHERE

At xLRi, thinking irrationally is encouraged. Students aiso learn the value
of working for society rather than individual gain.

ack in 1983 when 1 had enrolled in XLR1, despite its eminence of being
Bnne of the most prestigious ducation institutions in
India, the question 1 was asked most often was “Where the hell is
XLRI?” I was a bit disappointed by that query initially, until 1 discovered in
my 36-hour train ride to Jamshedpur that “middle of nowhere™ is actually
what makes XLRI so special.

Once you get to XLRt, you have nowhere else to go. Professors, students
and even the chaiwallah have to create a community amongst themselves.
Camaraderie blooms in this environment which is more collaborative than
competitive and more emotional than just practical. It is an oasis of self-
discovery which “changes lives” and creates lifelong friendships.

I've had the privilege of not just studying but also working with many
XL-ers and have observed four distinct attributes that set them apart.

The first is leading by heart. You can become a true leader only when

/LLL' ‘é}\ people follow you, and that is only possible

when your colleagues “feel” for what you
stand for. xtr1 excels in bringing this

DIGRESSING leadership style centrestage because
FROM CONFORMED many students major in HR.

NOTIONS IS Second, it cultivates a unique

mental agility to deal with adversity

CELEBRATED AT and connect dots that others can-

XLRI MORE THAN not connect. The 45 degrees sum-

CONFORMING mers, poor electricity supply, food

hest left undisturbed and impossible
train reservations become irrelevant
as the goal of learning becomes the focus.
‘This attitude gains tremendous relevance in
today’s challenged world where leaders whose brains
are wired to seek opportunity in adversity are more likely to succeed.

Third, it encourages irrationality in thinking. Digressing from conformed
notions is celebrated here—irrationality in your expectation from yourself,
your team, your idea, your company, and even the world at large.

Last, because of Jesuit origins, XLr1 underlines the value of working for
the greater good of society and not just economic gains. Leaders with a
higher purpese have an inner strength and a unique moral compass which
guides them effectively through hopeless situations.

Coming back now to the question of “Where the hell is XLRI?" Over
the years, xtr has made its geographical or brand or rating-based
associations completely irrelevant. What has instead come to define it
more prominently are the thousands of leaders it has shaped. Thus
the more relevant question to ask now is—“Who the hell is an xi-er?"
hope you will know one when you meet one.

TO THEM,

Vineet Nayar is vice-chairman and cro of HCL Technologies
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i, Bangalore, is shunning old
ideas and opening up to new
ones. Encouraging innovations, it
is looking to compete withthe .
best B-schools in the world.

| BySowmyaaji |

ow did South Korea, with a
cop of $89 in the 1930s, man-
age tq turn it to $2,200 now?
Students of the one-year exec-
utive postgraduate programme (CrGp)
at the Indian Institute of Management,
Bangalore (um-8), have studied just
that. They went on a two-weck tour fo
South Korea on an “immersion proj-
ect” to compare two economies, rather
than two companies or two industries.
1m-8, which has been placed the fifth
best business school in India, has
shifted its focus to international on all
fronts, including the programme, the
research and student intake. And the
South Korea tour seems to have suc-
ceeded in “creating vision”, as Strategy
Professor R. Srinivasan, 42, puts it.
Student Ravi Pandey, 42, a former
Navy commander, points out that 97
per cent of cars on Korean roads are
made there, boosting local economy.
Fellow student Vincet Batra, 32, who
gave up studying at University of
California, Berkeley, to study at nu-8,
says, “The Koreans left the old idea of
imitation of the West to focus on inno-
vation, which is what India should do.”
Nazneen Jalaludheen, 34, has
taken a sabbatical after 12 yearsin the
17 industry. The EPGP course and the
N.S. Raghavan Entrepreneurship Cell
at mv-B have pushed her into plans of
being an independent consultant for
the food industry. “We have to draw up
a business model as a project, so my
first step is already done,” she says.
nM-B is focusing on increasing its
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international presence in research.
The right price to pay for an L player
was the subject of business analytics
research by Professor U. Dinesh Kum-
ar and an academic intern, Kshitiz
Ranjan, a case study paper that was
published in Harvard Business Pub-
lishing. Another study was published
on the business model of a safe water
manufacturer in England, who pumps
the profits from the sales of bottled
water to improve the ition of

P-74

Why Bis BETTERTHANA

1M-B tends to seek out those with diverse interests. But more than the
‘better’ B-school, it is the students'initiatives that make all the difference.

M-A versus B is a never-ending battle—and a very healthy one! To me,
l the question is which is more appropriate for the aspirant. Based on my

water bodies in Africa.

“For each case study or paper pub-
lished by our faculty in one of the
world’s top 33 journals, we give cash
incentives of Rs 1lakh and $10,000 re-
spectively. We give competitive re-
search graats of Rs 1 crore, and a seed
grant of Rs 5 lakh for exploratory re-
search. We aim to be the best B-school
in the world,” Kumar told iND1A TODAY.

The B-school has been taking part
in mBa fairs in London, San Francisco
and Singapore to attract international
students. “We are accepting GMAT
scores in place of car. We have arecord

that matches Wharton and Harvard in

the quality of education and at least
30 per cent of our students have
been placed abroad,” says Chetan
Subramanian, chairperson, Office Of
International Affairs.

The school has a’ 100 per cent
placement record. Investment banks,
healthcare and e-commerce firms
come with pre-placement powerpoint
programmes, “About 130 firms make
presentations to our batch of 380 grad-
hates,” said Sapna Agarwal, head,
Career Developntent Services.

Students, however, point to the
social activism encouraged in nm-B.
Through a committee called Prayas,
EPGP students voluntarily pay for daily
nutritional supplements and milk to 55
poor children at Magadi town outside
Bangalore, while a free yedical camp
is annually arranged for the public.
The premier B-school gives back the
Rs 15 lakh tuition fee of the posigrad-
uate programme if studenis work for
low salaries in the social sector for
three years. A trend that should
perhaps be imitated by other business
schools. [ ]

ce at B and wh I know about A, there was one key dif-
ferentiator—the focus of both colleges. um-a gave a lot of emphasis to ac-
ademics while M-8 had a well-rounded focus. In the first year,
while mv-A students had compulsory attendance and a heavy course load,
those in 1M-g had some leeway.

Also, I think 1M-A seeks out academically inclined and driven people.
On the other hand, we tend to seek out those with diverse interests. In my
group we've had many students with off-beat interests—not just entrepre-
neurs but also those who have made different choices in life.

Moreover, being in Bangalore gave us the advantage of having a closer
access to the [industry. especially the software sector. I also think our
international 'exposure was higher. Through exchange programmes,
placements abroad and an elective that included a business trip
to Southeast Asian countries, the college ensured that each student
gets a global perspective, a definite asset.

Today, im-8 has a very progressive director, with a strong focus on re-

! search, alumni engagement as well as in-
LL’ ‘} )A ternational linkages. Its specialised

programmes in public policy (PGPPM)

B-SCHOOLS and software focus create opportu-
SHOULD FOCUS nities to build networks and inter-
MORE ON SOCIAL actwith people from diverse fields.
One thing that most Indian

RESPONSIBILITY AND \ B-schools can focus more on is
AIM FOR GREATER the social responsibility angle. 1
INTERNATIONAL have received support from profes-
EXPOSURE. sors in both mv-B and mM-A for my

work in the social space, but I am
sure much more can be done on this
front. Our international visibility is
also less compared to the calibre of our
students, facuity and course quality—these surely need to be boosted.
The B-schools in the country are being run excellently and the Government
should not interfere in their functioning.

Finally, more than the ‘better” B-school, it is the initiative the students
take up that makes all the difference. If you sit on the seashore, you get
the sand, yst step in and you get some shallow water. But for the pearls
and treasures, you need to take a plunge into the deep sea.

So go ahead, immerse yourself in the entire B-school experience—
interact with faculty, network within the industry, participate in extra-
curricular activities and help your B-school shine and become better.
as told to Shravya Jain

Abhishek Rathore is the co-founder of Blue Ribbon Movement, a
Mumbai-based student leadership organisation
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When they're not
attending back-to-back
lectures, B-school
whizzkids are off visiting
vineyards, painting
graffiti, star gazing or
learning Japanese
dining etiquette

| By Sonali Acharjee |

ince 2010, 75-odd aspiring cros
step out of the comfort of their
Indian Institute of Management,
Bangalore (iM-B), caipus to roam
the streets. Their survival diet: A banana
for breakfast, a dish of plain rice for lunch
and hiscuits for dinner: The aim is to live
on Rs 20 a day and experience the life of
people they've only read about—India’s
millions who live below the poverty line.

B-school whizzkids at premier man-
agement schools in India know much
more than how to crack gruelling exams.
When they're not attending back-to-back

Tlectures, they're off visiting vineyards,
painting graffiti on kites, star gazing or
learning Japanese dining etiquette. At the
Faculty of Management Studies, Delhi,
students of the Finance Club get to partic-
ipate in workshops cotducted by some of™
the world’s biggest private banks such as
HSBC, Citibank and Deutsche Bank. At
these workshops, it isn't just corporate
slideshows and marketing manualsthat’s
on the agenda; there’s equal emphasis on
®phancing soft skills, be it how o shake
hands after aTh&alin Japan with the right
amount of pressure—too much pressure
is considered to be overfriendly. too little
is rude—aor choosing the right business
attire for an interview.

“One must not only think like a man-
ager but also look, speak and act like one.
This means learning global languages,
accepted etiquettes, inthasyry expecta-
tions and job profiles,” says Sudhanshu
Sinha, 26, president of the club. At
Mumbai’s Universal Business School
(uss), one frequently finds groups of stu-
dents sitting and brainstorming arcund
the 40-acre campus. The task at hand is
to set up a profitable business in two
months with Rs 50,000 as seed money.

STUDENTSATTHE ;|
1M, CALCUTTA, CAMPUS
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® Star Gazers ® Finance Clup ® Mountaineering Club | @ Nature Club i ® Consulting Club
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® Genesys (17 Ciub) ® EntrepreneurshipCell | @ Book ADay Club ® 1R Club | ®QuizClub

# Beta(Finance Club) | ® GolfClub /0 Puzzle Club ® Marketing Club } © Carrom Board Club

“Entrepreneurship cannot be taught
but must be learned on the job. That is
why we lay empbasis on practical
work and interactive activities. That
way, even the retention level is higher&,
says UBs Director Tarun Anand, 45.
The Tndian Institute of Manage-
ment, Ahmedabad (1m-a), set up its star
gazers club in 2009. Comets, mete-
orites, galaxies and stars are topics of
discussion for this 17-member club.
The cluk jvities include star-gazing

for csr (corporate social responsibility)
managers, corporate social initiatives
such as Prayaas not only provide stu-
dents a break from the classroom, but
also strengthen resumes. The Indian
Institute of Management, Lucknow
(ov-1), has given a sporty spin to it. lts
Bhavishya Club started the ‘Harmony
Cup’ in 2007. 1t holds cricket tourna-
ments annually to raise funds for social
causes. The 2011 edition had public

sessions, local planetarium trips, an
online magazine called Corona, astron-
omy quizzes and online story-writing
competitions. “We also have a tele-
scope,” says Tanupriya Kohli, 26, the
club’s co-ordinator. The fun at nM-a
doesn’t end there. Their MAD (Movie A
Day) Club, set up in 810, has a movie
 and bvp collection thatsn't confined
to popular Bollywood flicks. “We re-
cently screened a Bhojpuri film Deswa
for the students,” says club co-ordina-
tor Ashim Sarkar. MaD also organises a
special movie screening annually for
the children of Prayaas, the on-campus
~Go for the underprivileged.

With the growing industry demand

sector banking State Bank of
India as its main sponsor. “Funds raised
last year were utilised to build a library
in Prakash Bal Vidya Mandir, a govern-
ment school in Gomti Nagar, and a
building for a school run by an nco,

“hchon ki Duniya, in G: wa,”
says Pramila Bharti, 22, a first-year
student and Tember of Bhavishya.

The new campus of the Indian
School of Business (iss) at Mohali
values creativity. One of the first
student societies started here was the
Art Appreciation Club.

This 50-member club is into every-
thing from modern art, kite-making,
mural painting and photography to dig-
ital design. Reputed artists who have

visited the campus include Karl Antao,
Baiju Parthan, filmmaker Shekbar
Kapur, photographer Atul Kasbekar,
and Kuchipudi dancer Shobha Naidu.
“Art Appreciation Club is a social club
that encourages students to think
creatively. A whole new thought
process is opened up when one intro-
duces an appreciation of arts and cul-
ture to go with the regular academic
subjects,” says Pallavi Awasthi, 28,
president of the club.

At 1sB’s Hyderabad campus, stu-
dents unleash their creativity through
wine. Ruchika Narang, 28, president of
the Wine Club, says the club is not just
a sacial bonding experience but a way
to explore varying recipes and flavours
that go into the making of different
wines. So far, the club has held wine-
Ppairing and wine-tasling sessions and
is planning a trip to vineyards in
Nashik. “We try to bring in experts on
wine appreciation. Since formal meet-
ings have become increasingly com-
mon in the industry, wine knowledge is
a simple way to impress colleagues,”
adds Narang. The glass is certainly half
full in this case. u
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With a new campus in the works, improved programmes and
modified curriculum, FMs leaps seven places from last year

i By Sonali Acharjee [

t's easy to spot a student of the
Facully of Management Studies
{pMS) among the bustling crowds of
Delhi’s North Campus: Just look for
someone dressed in a sleek Louis
Vuitton or Zara. India’s first school to
offer a full-time MBA programme keeps
its students on their toes through
year-round placements and industry
exposure. “FMs does not limit students
only to theory. We are also taught pres-
entation, speech, networking and

practical skills,” says Nimit Mehra, 26,
general secretary of FMs. With an
annual fee of Rs 10,000 and 100 per
cent placement records for the full-
time MBA programme in 2012, FMS
certainly holds its own in the competi-
tive world of B-schools,

Established in 1954, the school has
since occupied the same two-storey red
brick building and delivered the same
curriculum. But that’s all set to change.
Raj S. Dhankar, 52, dean of rms, took
over in 2011/and has already set into
motion a series of new initiatives aimed

at improving both the quality of stu-
dents and the quality of teaching at the
institute. “The best business schools are
all part of a university. Universities ex-
pose students to different fields of study
as Emed to stand-alone institutes
‘where only one subject is taught,” says
Dhankar. “At the micro level, my goal is
to revamp the school in accordance
with industry demands.” Dhankar’s
plans are already showing results.

in 2011, for the first time, ¥Ms
admitted students based on car results
instead of theitaQwn admission test.
“car provides a relatively adegurate
measurement of intellect. It is then up
tobusiness schools to hone this intellect
as well as develop personality. FMs has
the best of both worlds,” says Rajiv
Burman, Iir director, Microsoft It India.

Dhankar has introduced some
changes in individual courses as well.
The evening part-time MBA now rei
quires a minimum of five years of worl
experience instead of three. The course
curriculum has also been modified and
now offers a second-year speciallation
in finance, Hg, marketing, healthcare or
international business. These changes
have sparked a 30 per cent increase in
applications for the course this year.
Additionally, anew consultancy course,
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lectures have been introduced for full-
time mMBA. “We now have access to a fi-
nance lab which allows us to use live
trading channels and stock markets.
‘We can invest, study portfolios and en-
gage with the practical side of finance
in real time,” says Sujoy Dutta, 26, a
second-year student.

FMs has the largest number of doc-
toral management students among
B-schools in India. Over 15 PhDs are
awarded every year. Research papers
submitted in 2011 ranged from studies
on IIR management in Ethiopia to the
development of trauma care systems.
“We plan to provide our 130 research
students with the best facilities from
next year. First is a conducive working
environment with individual working
desks, computers and book cabinets.
We'll also create a platform where stu-
dents from other schools can come and
share their research,” says Dhankar.

In July 2013, the institute will
launch its new full-time Executive Ma
programme in International Business,
for which only professionals with
over eight years of experience will be
eligible. “The programme will include
a abroad and a semester

new workshop schedule and
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STUDENTS OF FMS/,DELHLWITH
jE DEAN, RAJS. DHANKAR

working in their own company. Having
experienced professiona]s from differ-
ent industries interacting with each
other will be beneficial,” says Dhankar.

But the biggest project on mvs’s
plate is the construction of a new cam-
pus. “Our present building was not
buyilt to house 1,300 students,” says
Dhhnkar. uGc hag.sanctioned Rs 20 cr-
ore for abuilding i pu's South Campus,
which will be four times larger than the
current campus. Even after the new
campus is ready next year, the institute
has no immediate plans to significantly
increase seats that currently stand at
226 for the full-time MBA course. “I
come from ur, Kharagpug, where we
had nearly 600 students in ofiebatch. I
chose Fms because of the small batch,
Competition is not only less but you also
getto know your classmates better. I've
also had the chance to engage with
more extracurricular activities and
projects,” says Sudhanshu Sinha, 26,
president of the Finance Society, Fus.
Small is definitely useful in this case. m

FLIVEN] Ajay Mahajan
How | learnt to
LOVE THE MONEY MARKET

Abusiness school may not be able to teach you everything you need

to know, but it can help you realise what you are good at

remember entering the MBA programme at Fms Delhi with a lot of unreal
expectations. Most of us thought an mea degree would provide a magi-
calsolution to all our professional anxieties. We i dthat at the time
of passing out two years later, not only would we know how good we were
for marketing or finance, or banks or industrials or any other sector but
also success would be underwritten.

Quite obviously, things didn’t turn out that hunky dory. The business
school did help in building confidence as we learned through experiences
gathered while being on several projects, case studies and training.
In that sense, we were fortunate to have received academic training sup-
ported by reasonable business experience.

[liked some courses more than others. An example is financial manage-
ment, managerial economics and international finance. I enjoyed learning
about the way financial markets function internationally and later got an
opportunity tolearn and contribute at work in the same space. So, inasense,
the school helped me find my aptitude in markets business.

The key ad forofessi 4

ge of pr is thatit helps one in mak-
ing a choice from the many options in one’s
k THE ‘)’ professional life. One learns to make the

selection based on skill required for ex-
ecuting that choice.

The flip side is that a school can-
not teach many things even ifit wants
to. Every conceivable situation one
faces at work cannot be simulated at
a business school. But one thing they

should take up in earnest is ‘How to
lead people and make decisions under
stress’. This is the greatest challenge
faced by managers today. People look up
to them during problems which every busi-
ness faces from time totime. And itis under these
trying circumstances that the men get differentiated from the boys.

Another key area where a lot more emphasis needs to be given is
entrepreneurship. Many of us were under-exposed to what it takes to get
started on one’s own. A greater exposure on campus would have probably
helped us in ftenslating several possible ideas into executable projects as
well as address comprehensively various facets of risks.

With each passing year the interaction between the corporate
world and most leading business schools is increasing. This is a very
welcome development as some of us did not have the opportunity to work
with Corporate India so inti through our demic programme.
Today, students have a much better idea of the world they are stepping
into, which puts them in far greater stead.

INTERACTION
BETWEENTHE
CORPORATE WORLD
g  ANDBUSINESS  wls
¥ SCHOOLS IS GROWING,

4 THIS IS AWELCOME g

Ajay Mahajan is the founder & ceo, FICC Capital, a financial advisory firm
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